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ANNAPOLIS VALLEY
EXHIBITION

The Annapolis Valley Exhibition, affectionately known
as the “Valley Ex,” has been a cherished community
tradition since its founding in 1927 in Lawrencetown,
Nova Scotia. Established to celebrate the region’s rich
agricultural heritage, the exhibition quickly became a
showcase for local farmers, producers, and
craftspeople to share their achievements and
innovations. Over the decades, it has grown from a
modest fairground gathering into one of the
province’s most anticipated annual events, blending
agricultural displays with entertainment,
competitions, and family-friendly activities. Rooted in
its rural beginnings, the Valley Ex continues to honour
its history by promoting local agriculture, fostering
community pride, and connecting generations
through a shared appreciation of the land and its
people.

The Farm Museum at the Annapolis Valley Exhibition
preserves and showcases the region’s agricultural
heritage through historical displays, vintage
equipment, and traditional farming tools. It offers
visitors an authentic glimpse into the evolution of
rural life in Nova Scotia, celebrating the ingenuity and
hard work of generations of local farmers.

The Annapolis Valley Exhibition is one of thirteen
exhibitions and fairs in Nova Scotia with memberships
in the Exhibition Association of Nova Scotia, Canadian
Association of Fairs and Exhibitions, and the
Association of Nova Scotia Museums. 
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CELEBRATING
THE PAST.
SHOWCASING
THE PRESENT.
PROMOTING
THE FUTURE OF
AGRICULTURE
AND LIFE IN THE
ANNAPOLIS
VALLEY.

Mission



EVALUATION
METHODOLOGY
In the lead up to the exhibition, a monthly
question forum was posted to social media
channels to gain community feedback. The
survey measured such things as frequency
and length of attendance, new and
recurring social and community
connections, opportunities for
participation, out-of-town guests and
more. 

A pre-event survey was conducted at a  
Monday night Farmers Market as well as
tested on a segment of current Exhibition
members. This helped to ensure the final
survey questions would provide the
requisite data. 

During the week of the event, an online
survey was promoted and garnered 87
responses.

Post-event evaluation included examining
data from FrontDoor+ and Assist Expo.
Online tools used for ticket sales and event
registration respectively. This data enabled
us to determine local and non-local
participants as well as numbers that stayed
overnight. Additional data was gathered
through administration and financial
documentation.

Economic impact of the Exhibition was
determined using the STEAM assessment
tool.
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Local Exhibitors
61.5%

Non-local Exhibitors
38.5%

KEY OUTCOMES

For this study, communities within a 30km
radius were considered local.

A total of 87 respondents participated, providing
insights into demographics, attendance
patterns, spending, social impacts, and future
intentions.

27% of responses selected 6 days for
expected attendance; however, this number
increases to 47% when factoring in 4-6 days
for attendance.

In total ticket sales for the 2025 Annapolis
Valley Exhibition were 15,030.

The event had 496 exhibitors, 191 of those
participating considered ‘out of town’. 9
exhibitors participated from out-of-
province regions, including Prince Edward
Island, New Brunswick, and Quebec.

19% of participants stayed in the on-site
campground. Attendance for Friday and
Saturday topped attendance for the
previous year.

Of the online tickets sold, 13% of the
purchases were out-of-town spectators. 

Respondent age groups range from under 18
to 75+, with the largest groups in 29–39, 51–
61, and 62–74.
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CHALLENGES &
OPPORTUNITIES

Significant challenges arose during  this
year's Annapolis Valley Exhibition. One
being the West Dalhousie forest fire,
which led to evacuation orders and the
declaration of local state of emergency.
Extreme weather conditions were
another challenge; the event took place
in the middle of a heatwave and
drought, with the community
experiencing temperatures of 40
degrees Celsius and many areas
experiencing water usage restrictions.
Both of these contributing factors had
an impact on our ticket sales,
particularly Monday to Thursday.

A third challenge was that the usual
Wednesday night rodeo provider retired
with short notice, and no affordable
rodeo replacement was available, locally
or otherwise. Instead, the Halifax Circus
was hired to perform on Wednesday,
which drew in a large family crowd.
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Opportunities that arose this year
that had a positive impact on the
operations of the Exhibition included
the addition of a Friday night
headliner concert on the Riverside
stage, increasing the number of
performances, including cultural
performers, in the Arena, curating a
wide variety of vendors and
undertaking the operation of the
Giddy Goat 19+ venue and significant
in-kind support from a local lumber
mill which supported a variety of
facility repairs and maintenance.

Additionally we opted to create more
robust volunteer  and sponsorship
programs.



TO BE A
WELCOMING
DESTINATION
THAT
ENCOURAGES
CONNECTIONS
TO TRADITION,
COMMUNITY &
FAMILY  

Vision 



SOCIAL IMPACT 

The Exhibition fosters strong social connections by
bringing together farmers, families, local businesses,
and visitors in a shared celebration of regional
culture and achievement. It provides a welcoming
space for people of all ages to learn about sustainable
farming practices, food production, and rural
innovation while strengthening pride in local
traditions and craftsmanship. This exchange of
knowledge and appreciation helps bridge the gap
between urban and rural communities, promoting
greater understanding and cooperation.

Beyond education and awareness, it serves as a vital
platform for community engagement and inclusivity.
It encourages volunteerism, supports local vendors
and artisans, and offers entertainment and activities
that enhance community spirit. By showcasing local
talent and heritage, the event cultivates a sense of
belonging and identity, leaving lasting positive effects
on social cohesion and regional resilience.
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“In the end, the Annapolis Valley Exhibition is exactly
what it needs to be. Not because it ticks every box, but
because it embraces the mix. Old and new. Educational
and entertaining. Practical and celebratory. It’s not
trying to be everything to everyone, but it ends up
meaning something personal to almost everyone who
goes. Even if it’s something small. Like a new
appreciation for sheep breeds. Or just the memory of a
good sandwich.” - Vayda Foster, 2025 Beckie Bruce
Essay Contest



SOCIAL IMPACT 

Testimonials

“It’s an event that everyone looks forward to,
and it brings the community together.”

“Provides a place to exhibit and share the
talent and skills of the Annapolis Valley.” 

“I have attended the exhibition throughout my
life. It brings our agricultural community
together and showcases the bounty Annapolis
County has to offer. It boosts our local
economy and brings many new visitors to the
area.”
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“It’s a great source of entertainment and
celebration of agriculture. A great place to
share my childhood memories with the next
generation.” 

“Being a vendor it helps generate to income and
has given my kids the chance to learn customer
service skills. It is a great event with lots of
entertainment.”

“Great fundraiser for local groups; seeing
friends; artisans, crafters, artists, growers
showing their skills and products; air of
celebration - much needed these days!”



COMMUNITY  
FAMILY & SOCIAL
CONNECTIONS
SPORTSMANSHIP  
ACCESSIBILITY
EDUCATION & AG
AWARENESS
DIVERSITY &
INCLUSION
ECONOMIC
DEVELOPMENT

Core Values



STEAM ANALYSIS
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The combined total of visitor, capital and operational spending of the 2025
Annapolis Valley Exhibition Society totaled $1,384,908. These expenditures
supported a total of $1,732,458 dollars of economic activity in the province, of which
$1,543,046 occurred in Lawrencetown*.

The 2025 Annapolis Valley Exhibition Society supported wages and salaries of
$584,678 dollars and 15.3 jobs for Nova Scotia, of which 13.9 jobs and $490,976
dollars in wages and salaries will be supported in Lawrencetown.

The total net economic activity (GDP) supported by the event is estimated to reach
$1,189,688 for Canada as a whole, $867,080 for Nova Scotia and $690,494 for
Lawrencetown.

Considerable tax revenues are also estimated to be supported by 2025 Annapolis
Valley Exhibition Society, totaling $597,899. The event supported federal taxes
revenues of $286,015, with an additional $280,490 in taxes supported in Nova Scotia.
Additionally, the 2025 Annapolis Valley Exhibition Society supported municipal taxes
totaling $31,394 in Lawrencetown.

*Lawrencetown includes all communities in the catchment area of the Exhibition
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The Sport Tourism Economic Assessment Model – version 2.0 (STEAM 2.0) is a
tool that has been designed to develop economic impact projections of sport
events and festivals throughout Canada. Economic impact projections quantify
the impact that special events have on the larger economy through a variety of
measures such as GDP, Jobs, Wages &  salaries, Taxes, and Industry Output.



FUTURE OF THE
EXHBITION

Building the sustainability and future growth of an
agricultural exhibition relies on a balanced
combination of financial stability, community
engagement, and thoughtful innovation. Securing
consistent financial input through fundraising,
sponsorships, and grants provides the foundation for
long-term planning and improvement. By
diversifying revenue sources—such as hosting pre-
event fundraisers, developing partnerships with local
businesses, and attracting regional or national
sponsors—the exhibition can reinvest in
infrastructure, programming, and marketing. These
efforts not only strengthen the event’s economic
base but also ensure that it remains accessible and
appealing to a broad audience year after year.

Youth involvement is equally essential to
sustaining the exhibition’s vitality. Engaging
young people through school programs, youth
competitions, and volunteer opportunities
fosters a sense of ownership and pride in their
community. These experiences build practical
skills in agriculture, leadership, and event
management, ensuring that the next generation
is prepared to carry forward the exhibition’s
legacy. At the same time, creating
intergenerational connections between long-
standing members and new participants
encourages the transfer of knowledge,
traditions, and shared values—bridging
experience with fresh perspectives.
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FUTURE OF THE
EXHBITION

Incorporating new and different events is
another key driver of growth. By introducing
innovative attractions—such as agri-tech
demonstrations, culinary showcases,
sustainability workshops, or live entertainment—
the exhibition can attract new audiences and
keep returning visitors excited. These
contemporary elements should complement, not
replace, traditional favourites like livestock
shows, heritage crafts, and local food
competitions. This balance between novelty and
nostalgia allows the event to evolve while
maintaining its authentic rural character.

Ultimately, honouring tradition while embracing
change is what ensures the exhibition’s
continued relevance and success. When financial
resources are carefully managed, youth are
actively engaged, generations collaborate, and
programming evolves thoughtfully, the
exhibition becomes more than an annual event—
it becomes a sustainable community institution.
This holistic approach fosters pride,
participation, and long-term resilience, securing
the exhibition’s role as a cornerstone of cultural
and economic life for decades to come.
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